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ST EAE YA Research  and .Statistical Analaysis of
Culture and Tour ism

2S= CHE23ALEI 2 A Study of Multi-cultural Society
Y= EE Study of Global Koreanology
St=astH AU E Methodology for Koreanology
S Z30l=Ust = A Study of Korean Culture Art & Hallyu
SSAHSFLIAOIEE A Study of Inter—cultural Communication
St=8UE3HE A Critical Study of Korean Modern Culture
SI2XAEZsHR Study of Regional culture of Korea
St Mt A2 A Study of Korean Economy and Industry

A Study of Consciousness and Values of
Korean

St=st MOl Lt Koreanology Seminar

Special Issues On Training Method For
Research Of Linguistic, Culture Comparison

Special Issues On Training Method On
Education Of Culture Comparison

=ZHISEHE Global Cultural Administration

e
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Strategy of Commercialization of Local
Cultural Resources

EBH=AA N ZS T Cultural Contents Industry&Culture Policy

HE Culture Contents Marketing

SHM="H Public Performance Policy

IS HBH=TAR Cultural Semiotics & Studies On Contents
ANATHAA D ES Intellectual Property Rights & Patents
2B I M A Ol L Strategy of Tourism Management Seminar
NS EIE The Theory of International Culture Industry

Research of International Culture, Tourism ,
and Marketing

2 AMITHRO AR Research of Franchise in Tourism Industries




Tourism Policy

Statistical Analysis and Research of Tourism

Theory of International Tourism

Study of e-Tourism Business

Cultural Tourism Seminar

Study of Event & Festival Planning

Theory of Plans on Tourism Development

Culture & Tourism Contents Industry

Tour ism Storytelling

Global Medical Tourism Seminar

Politics of International Culture Tourism

Cultural Industry Human Resource Management

Contents Directing Methodology

Digital Cotents & Technology

The Principle of Culture-Industry Start-up
Business

Study of Case Analysis about Plans of
Cultural Contents

Special Issuses on Methods of Researching
International Culture

International Trade Language Practice

Asian Pacific Regional Cultureal Economics

Creative Project workshop
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